Embracing the Future or Facing Extinction: Al
& Connected Packaging —Are your Ready?
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Strap in folks...

Welcome & Context

Choosing the Right
Path

Case Studies & Pilots

Al Challenge
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Product, Graphic Designer &
photography creative
Fluffy Marketing Stuff
Academic things

minim Packaging Innovation Lead

] Innovation Manager
Global Design To Deliver Manager
Front End Innovation Packaging &g
Digital Transformation Senior R
Specialist

* Head of Ecosystem

@ 20+ Years

o
Innovator and curator of ideas
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Visionary & Digital evangeligtf ==
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Al before Al
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new packaging innovations
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CLINIQUE

Dr.Jart+

Trusted by brands & retailers worldwide

Nomad Foods
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Mother Earth is the one who
chooses. We must listen to her,
obey her and protect her.

@ rabble-dev.io.tt & madriexcepcional.io.tt

Storytelling Promotion

|

Gifting

& boen.io.tt
kaESON SIGNUP
CONNECTS
Happy Friday! Let's kickstart
the weekend the right way.

WHY NOT ASK?.

WHERE DOES THE
NAME COME FROM?

| WANT

HOw DO YOU KNOW WHEN DRINKS

THE WINE IS READY?

'WHAT WINES DO YOU MAKE?

SHOW ME MORE

7

PRESS AND HOLD THE MICROPHONE
BUTTON TO ASK A QUESTION
@ jamesonwhiskey.com

B m

Utility Loyalty

| EN
 ADD YOUR BREW

Add the beer you just drank, and collec a tamp.
Callect 4 brews and unlock a §2 beer!

Ishwagandidle

| AGUNITAS

Ui )
DOGTOWN
SSELTZER

Authentication
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Proprietary and Confidential. Copyright © 2025 io.tt Ltd. All Rights Reserved.




Al is here,
the internet is

The Dead Internet

Theory, Explained
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= 90% online content expected to be Al generated by 2026 (Forbes)

Proprietary and Confidential. Copyright © 2025 Sharp End Partnership Ltd. All Rights Reserved.




“Al has growing from novelty to necessity”

1997 2014 2018 2023

All this is now just history...
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Al won't just change design and packaging—it
will turn it into a medium of dialogue.

Not just a tool but a test of relevance
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Roles, process & workflows will radically change
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“Al Doesn’t replace design & packaging — it
reprograms its DNA
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Relationships
should start

IRL

= Connected packaging outperforms digital ads for engagement 300% (Gartner)
= |nteractive packaging can increase shelf conversion rates 40% (Nielsen)

= Share of media for Meta and Google fell below 50% in 2024 (PwC)
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Paddington”

Marmalade

@ loveletters.jo.tt

-l
WRITE YOUR
LOVE LETTER

*

WHAT'S YOUR DENIM LOVE STORY?

¢

Tap to type!
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SHARE YOUR LOVE LETTER ON INSTAGRAM
WITH YOUR EXCLUSIVE FILTER
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Stay Ahead:
Embracing

digital
transformation
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These aren't just tools—they're new creative languages
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The Fifth Horseman - The Promise of a better age to come?
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Material Discovery & Smart Packaging & Manufacturing & Commercial Strateg

Design & Connected Experiences Operations & Supply Chain

Personalisation

Sustainability
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& maccosmetics.o.tt

PRODUCTINFO

RUBYWOO
RETROMATTELIPSTICK

$19.00
INYOUR SKIN TONE
T a

HOW OTHERS ARE WEARING IT
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NMERI

See yourself with a beard
GET A FREE SAMPLE

Franco Jacobs
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Messenger  Whatsapp
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“Al helps us ask better questions—not just find faster answers.
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Innovate or disappear -

The Al challenge




POLITICAL

Regulations push to provide
info on packaging which can
be difficult due to limited
space.

QR codes can be a feasible
solution.
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SOCIAL

Research, social experiments

prove that packaging visuals
influence consumer likeness

and purchase decisions of a
product.

Clear labelling requirements
are encouraging use of
integrated solutions for

compliance and consumer
engagement.
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Don't wait for Al to knock—invite it in and redesign the house.

Al won't replace packaging & design professionals—it will
amplify those who choose to evolve.”
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t can help increase alertness,
vels.

Js has a cool and refreshing
clear the mind and promote a
ion. It’s often used in spa

>d has a grounding and woody
te relaxation and a sense of

has a gentle and soothing
ied to promote relaxation and

/-

s a warm and comforting scent
js of nostalgia and happiness.

ine is often associated with
create a sense of freshness

idual preferences can vary,
to consider the preferences
> trying to bring happiness
sonsider using a combination
create unique and pleasant

3.

at the humans are angry. More
te. Why is that?

people are more angry than
nfluenced by various factors
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questioning, particularly among individuals who
feel that their traditional values or ways of life
are being challenged.

Technological Advancements: The rapid advancement
of technology has transformed the way people live
and interact. This can lead to questions about
identity in the digital age, where aspects of
one’s identity, such as online personas and social
media presence, can differ from their real-world
identity.

Globalization: Increased globalization has led
to greater exposure to diverse cultures, ideas,
and worldviews. While this can be enriching, it
can also create a sense of identity confusion
or conflict as individuals navigate different
cultural influences.

Political and Social Movements: Movements related
to identity, such as those focused on gender, race,
or nationality, have gained prominence in recent
years. These movements can prompt discussions and
debates about individual and group identity.

Generational Shifts: Different generations often
have distinct values and beliefs, 1leading to
generational gaps and questions about identity
within families and communities.

Environmental and Existential Concerns: Global
challenges like climate change and existential
questions about the future of humanity can also
prompt individuals to reevaluate their sense of
identity and purpose.

It’s important to recognize that identity is a
complex and multifaceted concept. People may have
multiple layers of identity, including cultural,
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compounds are designed to have a longer-lasting
effect compared to natural essential oils. For
example, synthetic musk or ambergris notes can
help the fragrance linger on the skin or in the
air for an extended period.

Stabilize and Balance: Synthetic fragrance
compounds can be used to stabilize and balance the
overall scent composition. They can help ensure
that the fragrance remains consistent from batch
to batch.

Enhance Specific Notes: If there’s a particular
scent note you want to emphasize, you can use
synthetic fragrance compounds to enhance it. For
example, you could use synthetic citrus compounds
to boost the wuplifting citrus notes in your
fragrance.

Cost-Effectiveness: Some natural essential oils
can be expensive or in limited supply. Using
synthetic alternatives can be a cost-effective
way to achieve a similar scent profile.

When incorporating synthetics, it’s important to
use them judiciously and ensure that they complement
the natural ingredients rather than overpowering
them. A skilled perfumer or fragrance chemist can
help you select and blend synthetic ingredients
to achieve the desired effect.

Remember to Tlabel your product accurately and
transparently, especially if it includes synthetic
fragrance ingredients, as some individuals may have
sensitivities or allergies to specific synthetic
compounds.
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blend.

Synthetic Ambergris (7
10%

Continue to include syn
longevity and complexi
it at 10% of the blend

In this updated form
the place of lavender

and relaxing element o
create a well-rounded

that promotes love a
woody and grounding b
working with fragranc
are knowledgeable abou
requirements. Working w
or fragrance chemist c
blend to your preferen
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Certainly, to add mor
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Enhanced Fragrance Forx

Sandalwood (calming an
Enhance the sandalwc
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Al Jesus has
entered the chat




EMBRACING

Pack to the Future Conference [ Loughborough University
Stefan Casey, Head of Ecosystemes, io.tt & SharpEnd

‘))é/,L‘s stefan@io.tt | +44 (0) 7765 668 093 '




